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September highlights 

Dementia Bands Launch The Death of Her Majesty The 

Queen 

World Alzheimer's Month 



September highlights 

 Public Assurance Meeting (PAM) University of Lincoln Freshers Events 



September highlights 

Fraud and scams prevention advice International Day of Sign Languages 

Campaigns from  ‘Get 

Safe Online’ and Take 

Five. Including crime 

prevention advice with 

focus on  keeping 

yourself safe during the 

current cost of living 

crisis 



Number of posts/tweets 

this month was lower due 

to the 12 day social media 

blackout after the passing 

of Her Majesty The Queen.  

Despite this, community 

events and news stories 

such as the launch of the 

Dementia Bands received 

good coverage and 

resulted in a high level of 

link clicks through to the 

new story on the website. 

 

28 posts (-11 compared to Aug) 
2.4 post reach (+1.1k) 
16 shares (-4) 

38 link clicks (+28) 

Social media 

Top posts 
Death of Her Majesty the Queen 
Dementia Band Launch 
Take Five—personal info online 

31 tweets (-13) 
9.4k impressions (-1.3k) 
48  link clicks (+33) 
37 retweets (+2) 
3.6k profile visits (-0.8k) 

Top tweets 
Dementia Bands launch 
Death of Her Majesty the Queen 
Street Safe 



Number of posts/tweets this 

month was lower due to the 12 

day social media blackout after 

the passing of Her Majesty The 

Queen; resulting in overall 

engagement to be down. 

Coverage of Victim Lincs team 

attending events such as 

University of Lincoln Freshers 

receives good engagement. We 

will continue to identify these 

opportunities such as attending 

a Healthwatch event in October 

and Domestic Abuse 

conference in November. 

 

Social media 

24 posts (-8 compared to August) 
0.4k post reach (+0.1k) 
0 shares (-3) 
2 link clicks (-2) 

Top posts 
University Freshers 
New students in Lincoln 
Victim of Harassment 

19 tweets (-7) 
3.1k impressions (-3.4k) 
4 link click (-1) 
23 retweets (-7) 
1.4k profile visits (-1.4k) 

Top tweets 
University Freshers 
New students in Lincoln 
Online Harrassment 



Looking ahead 
Launch of the Annual Survey 

Supporting the launch of the Annual Survey through social 

media posts, physical materials for STT, article in County 

News, Media news story, communications toolkit (to be 

shared with key stakeholders) and Microsoft Teams 

background with a QR code for OPCC staff. 

Victims Impact Report  

Promoting the Victims Impact Report through social 

media (including a video from PCC), news story circulated 

with media and on PCC website, and sharing with key 

stakeholders and elected members via a letter from the 

PCC. The report will be live on the website and there will 

also be printed copies. 

Hate Crime Awareness Week 

Supporting the week by promoting key messages and 

support for victims. 

Support for victims in the workplace 

Continue to circulate and promote the Victim Lincs toolkit 

for managers of customer-facing workforces 

Lincolnshire Strong Voices recruitment 

Coverage of engagement events held by the Safer Together 

Team promoting the young persons’ project. Encouraging 

people to register their interest in joining the core group. 

 

Internal comms: 

Victims Impact Report 

Sharing the report on the Intranet 

Launch of the Annual Survey 

Supporting the launch of the Annual Survey through the COT 

vlog, Routine Orders and an Intranet story. 

introducing Deputy PCC 

Article and video on the intranet 

 

 

 


